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I am an artist and designer inspired
by cultural and social themes. My
goal is to create projects that are not
only visually engaging, but also
evoke a deep emotional response
and stimulate positive change in
society.

Education Languages
Visual projects
Academy of fine arts 
in Lodz 
2021/2024

Graphic design
University UMCS 
in Lublin
2024/2026

Communicaton design
Politecnico di Milano
2025/now

Russian: Native

Belorussian: Native

English: Advanced

Polish: Advanced

Italian: Intermediate



Figma
Adobe Ph, Ai, Id, Ae
Affinity
Canva
UX / UI Skills
Poster, editorial & packaging design
Image retouching and composition
Branding and logo design
ComfyUi
Artificial intelligence professional
Problem-solving and brainstorming
Concept development
Competitive and visual research
Storytelling through visuals
Design critique and presentation
Creative thinking and curiosity
Collaboration and feedback openness
Time management under deadlines
Communication and storytelling
Attention to detail
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Project 1 
political propaganda 2024



Project 2
social problems design
Zentrix is a civic design system of QR code stickers that brings Istanbul Convention
themes — violence, victim protection, equality, and justice — into everyday public
spaces. 
Each sticker embeds a custom pictogram directly into the code; a single scan leads
to immediate information and practical support resources.

Placed across public transport network, the stickers turn moments of waiting into quiet
opportunities for awareness. The pixel art visual language was a deliberate double
choice: technically, it mirrors the modular logic of the QR code itself; culturally, it
speaks the generational language of digital natives, making complex legal themes
feel immediate rather than institutional.

Every figure was kept deliberately abstract — no facial features, no ethnic markers, no
binary gender cues — representing humans first, visible enough to communicate,
safe enough for public display.

2026



Project 3

"Don't be mean behind the screen" is an anti-cyberbullying poster
built around a single object: the Enter key. The symbol is universally
recognized as the moment a message is sent — the point of no return. 
Here, it becomes a visual metaphor for the irreversible impact of
online cruelty.
Typography is fragmented and rotated, mimicking the disorienting
experience of being targeted. The dark, heavy palette reinforces the
weight of words sent from behind a screen.

2021



Project 4

2026

Visual research project created for the Ecofeminism Workshop. It
addresses a communication problem: how industrial agriculture controls
land and how patriarchal structures control bodies and roles. 

Both systems demand uniformity, suppress complexity, and treat
diversity as a threat to efficiency.

By making these connections visible, the work opens the conversation
to people who might never pick up a theoretical text — turning an
abstract ideology into something you can see and feel immediately.





Project 5

Goal:
Create a visual identity system for FLOW 
— a company offering unique water-based adventures such
as kayaking, canoeing, and SUP trips.
The aim was to design a system that captures the essence 
of movement, nature, and the emotional freedom experienced 
on the water.

The visual identity reflects the organic rhythm of rivers, 
the fluidity of motion, and the calm yet dynamic character 
of outdoor journeys.
The system includes a custom logotype, pictograms, patterns
inspired by water currents, and a set of brand materials that
maintain consistency across applications.

Challenges Identified:
Need for a recognizable and memorable visual language
Requirement for adaptable graphics across various formats 
(print, digital, merchandise)

Needed a system that is distinctive, functional, and strongly
connected to the brand’s experience.

Branding

2024
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Project 7
web design

2024

PetCouture is a web design concept for a pet clothing e-commerce store. 

The challenge was creating a shopping experience that feels playful and personality-driven
without sacrificing usability.
The interface keeps navigation minimal and the product front and center, with clear size selection,
color swatches, and a confident call-to-action. Design feels as fun as the product itself.



Project 8
Goal:
Design a consistent and intuitive wayfinding and
visual identity system for the Cultural Meeting Center
in Lublin.

The solution improves navigation for various
visitors and reflects the architecture's geometric
rhythm.

Challenges Identified:
Low contrast and poor readability of current signage
No clear hierarchy of information
Visual inconsistency with building materials

Needed design that is visible, functional, and
representative

Wayfinding System for Cultural Meeting Center, Lublin

2025



Logo
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Book illustration
Project 10

2025

The task was to create a visual language that matched the raw, personal tone of the poems without overshadowing them.

The illustrations are made in woodcut technique — bold black and white, high contrast, rough organic edges — giving the work 
a handmade quality that feels rooted in folk polish tradition and historical memory of the region. 

Book illustration project for a poetry collection by Marek Danielkiewicz.



Project 10
ecology design

"Find Your Path / To Save What's Melting" is a series of typographic posters addressing climate urgency. 

The design challenge was making environmental messaging feel visceral rather than informational — moving
beyond the usual green iconography into something that creates genuine discomfort.

Large, distorted type dominates the space, with handwritten script cutting through bold block letters — the tension
between the two voices mirrors the tension between individual action and systemic crisis. The strict black-and-
white palette strips away any aesthetic comfort, refusing to let the subject feel distant or decorative.

The message is direct: the time to act is now, and the path starts with you.

2024
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TOGETHER!
let’s work
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+393513778545
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